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May 24, 2009

FOR IMMEDIATE RELEASE
Media Contact: 
pr@quinnandgellar.com 





(860) 444-0448
CONNECTICUT CONFERENCE ON TOURISM TO FEATURE SEMINARS ON 

BRAND BUILDING, NEW TRENDS IN TRAVEL & LEISURE, SOCIAL MEDIA AND ONLINE STRATEGIES, AAA DRIVING DESTINATIONS AND THE ROLLOUT OF THE STATE’S 2009 TOURISM MARKETING CAMPAIGN 
Presenters Include Peter Yesawich, Mike Pusateri, Bruce Turkel, Tony Perrone and Randy Fiveash
MYSTIC, CT (May 24, 2009) – The Connecticut Conference on Tourism will rollout eight impactful seminars at the conference being held May 27, 2009, at the MGM Grand at Foxwoods.  Covering such timely and informative topics as the Travel & Leisure Market for Connecticut, Innovation and Collaboration in Destination Marketing, the Hottest Trends in Travel & Leisure, Online Trends and Social Media and 7 Steps to Building Brand Value, the workshops will offer participants tactics, techniques, creative ideas and networking opportunities with industry experts and other tourism operators from throughout the State.  The Connecticut Conference on Tourism offers an opportunity to understand the challenges facing our tourism industry and offer insights on how best to navigate the new

business climate.  

The conference will host industry experts from regional and nationally known tourism destinations and marketing companies to share successful strategies and offer insights into the new consumer mindset.  With travel statistics from AAA and the latest research from Vantage Strategy and Ypartnership, participants will gain practical and important data on consumer trends.  Marketing experts that have built successful campaigns to increase and enhance destination tourism in such regions as Newport, RI, Blackstone Valley and Miami will share branding strategies that work.

The Connecticut Conference on Tourism is a day long event featuring educational and informational seminars on a variety of topics covering marketing trends and Web strategies, key travel and leisure visitation data and panels featuring state and regional industry experts and decision makers. A networking luncheon kicks off the event with the keynote address and welcoming remarks by industry experts and regional business leaders. To register and purchase tickets for the conference and awards event please visit us at www.CelebrateTourism.com or call CCOT at 860-444-0448.

EVENT SCHEDULE and INFORMATION

CONNECTICUT CONFERENCE ON TOURISM
MGM Grand at Foxwoods

May 27, 2009

11:00 a.m.

Registration and Idea Center

12:00 – 1:45 pm
Networking Luncheon
Welcome Address  
Gillian Murphy, 

Sr. VP resort Operations, MGM Grand at Foxwoods 





Opening Remarks  
Karen Senich, 

Executive Director, CT Commission on Culture & Tourism






Keynote Introduction  Randy Fiveash, Director of Tourism, State of Connecticut






Keynote Speaker

Bruce Turkel, CEO, Turkel
  2:00 – 5:30 p.m.

Seminar Sessions





2 and 3:15 
Hottest Trends in Travel & Leisure, Peter Yesawich 

Peter Yesawich is chairman and chief executive officer of Ypartnership. The agency represents clients in every category of the travel industry through seven offices across the United States and Europe. Ypartnership is an integrated marketing communications company that is known for its strategic thinking and breakthrough creativity. The firm’s Research & Brand Strategy Group is also regarded as one of the most respected sources of insights on the emerging travel habits, preferences and intentions of Americans and coauthors the widely acclaimed National Travel MONITORSM survey with Yankelovich Partners. 

Workshop Description:
Peter will share highlights from the just released 2009 National Leisure Travel MonitorTM  and the latest results from Ypartnership’s Travel HorizonsTM survey (conducted over 90 days in conjunction with the U.S. Travel Association). The content features emerging lifestyles and travel trends, and the related implications for marketing Connecticut. This workshop will also include a national survey of the “promotional power” of a variety of incentives designed to stimulate travel (e.g., free night promotions, gas cards, complimentary breakfast, etc.), and a national survey of meeting planners regarding the impact of the current media environment on the “optics” of meetings in destination resorts.





2 and 4:30
Online Trends and Social Media, Mike Pusateri & Panelists
Mike is Vantage Strategy’s chief business strategist with extensive experience in the practice of research, sales, online marketing, and distribution. Prior to founding Vantage Strategy, Mike served as Chief Operating Officer and Senior Vice President of Strategy for the Travel Industry Association of America (TIAA). He previously served as Marriott’s first Vice President of Interactive Account Sales and Marketing, where he led in the development and launch of Marriott.com. 

Workshop Description:

Navigating the move from conventional marketing to a successful and profitable social and mobile approach can be daunting. This  workshop will help to ground you in current online trends and social media case studies. Ben Isenberg of Vantage and Chad Robinson of Media Lantern will facilitate Q&A. Vantage Strategy will also demo the new MysticCountry.com web site.




2 and 3:15
7 Steps to Building Brand Value, Bruce Turkel
Come learn the seven simple steps to building, maintaining and communicating a great brand. Bruce provides entertaining anecdotes and real world examples to illustrate the finer points of brand building. Learn how to add value to your products by making your products more valuable to your customers. 
1. MASTER Bruce’s 7-step protocol for building brand value.

2. LEARN how to add value and relevance to your service.

3. IDENTIFY your point of difference and build a successful strategy.
4. ENJOY yourself and have a great time!





3:15
Innovation & Collaboration in Destination Marketing
Effective destination marketing today involves more than just new media and tighter budgets. This expert panel of leaders and pioneers from across the business of tourism spectrum will engage you by throwing out crazy (and not so crazy) ideas, and challenging  you to consider creative, sustainable destination development tactics and techniques.
Moderator

Peter Glankoff  
Senior Vice President, Marketing and Public Affairs

Sea Research Foundation

Mystic Aquarium & Institute for Exploration
Panelists

Evan Smith 

President and CEO

Newport Convention & Visitors Bureau
Connie Cranos 
President and CEO
 



Acacia Innovation (Stamford)
Bob Billington

Executive Director, Blackstone Valley Tourism Council

Founder and Director, Blackstone Valley

Sustainable Tourism Laboratory
Matt Caspari

Principal/Creative Director
 Caspari-McCormick (Wilmington, DE)





4:30
Travel & Leisure Marketing for Connecticut
PART I
Presented by

Tony Perrone

Account Manager






AAA Publishing, (National)

AAA will provide data and insight on how to create a driving destination. Tony will provide pointers on developing a drive trip here in Connecticut

PART II

Presented by
Randy Fiveash

Director of Tourism

CT Commission on Culture & Tourism

Come see and hear the roll-out of the new Connecticut Tourism 2009 Advertising and Marketing Campaign. The Real Fun is Closer Than You Think campaign will be highlighted along with new consumer market research commissioned by the Connecticut Commission on Culture and Tourism.

5:00 – 6:30 pm

Networking Reception

6:30 – 8:00 pm

AAA Awards Ceremony and Pineapple Awards Presentation

8:00 – 9:00 pm

Gala Reception
Produced by the Connecticut based marketing solutions firm of Quinn & Gellar, the conference is being held in conjunction with the Connecticut Commission on Culture & Tourism, Mystic Coast & Country Travel Industry Association and the Mystic Country Tourism District. 

Major sponsors for this year’s event are MGM Grand at Foxwoods, Mohegan Sun, Mystic.org the Connecticut Commission on Culture and Tourism, and Olde Mystic Village. Additional sponsors include AAA (National), Coca-Cola Bottling Company of Southeastern New England, Waterford Hotel Group, Mystic & Shoreline Visitor Information Center, Lanmar Aviation, Star Ledger Newspaper, Connecticut Lodging Association, Family Fun Mystic Country, Groton Inn & Suites, Madden Media, CTM Media Group, Coastal Living Magazine, Meredith Travel Marketing, VisitNewEngland.com, Yankee Publishing, Chelsea Groton Bank., NY Times, Peter Pan Buslines, Boston Globe, AARP Media Services and AAA Mid-Atlantic.

To register and purchase tickets for the conference and awards event, or to inquire about sponsorship opportunities, please visit us at www.CelebrateTourism.com or call CCOT at 860-444-0448.

ABOUT CONNECTICUT CONFERENCE ON TOURISM
The Connecticut Conference on Tourism (CCOT) is an annual event providing educational and networking opportunities to tourism operators, travel and leisure organizations, business partners and business leaders throughout the State of Connecticut.  Offering substantive seminars and featuring renowned guest speakers addressing topics of relevance to the industry, the Conference celebrates tourism in Connecticut. The Connecticut Conference on Tourism is produced by the firm of Quinn & Gellar Marketing. For more information please visit us at www.CelebrateTourism.com, or call 860-444-0448. 

***MEDIA PHOTO OPPORTUNITY ***
***MEDIA INTERVIEW OPPORTUNITY***

